
 

 

 

 

MEDIA FACT SHEET 

DATE:     November 16-22, 2026 

Eighth and final FedExCup Fall event 
 

SITE:     Sea Island Golf Club, St. Simons Island, Georgia 

     Seaside Course—Par: 70, Yards: 7,157 

     Plantation Course—Par: 72, Yards: 7,060 

 

PURSE: $7.4 million, Winner: $1,332,00; FedExCup Points: 500 

 

HISTORY: The tournament, which was originally named The McGladrey 
Classic in 2010, was rebranded in 2015 when McGladrey LLP 
united with fellow firms of its network in order to better reflect 
its global capabilities and changed its name to RSM. Contested 
each of the first five years solely on the Seaside Course, the 
2015 RSM Classic began employing its sister course, Plantation, 
and increased its field from 132 to 144. This is the 17h 

anniversary of the tournament. 

CHAMPIONS:  

 2025 Sami Valimaki (-23) $1,260,000 

 2024 Maverick McNealy (-16) $1,368,000 

2023 Ludvig Åberg (-29) $1,512,000 

2022 Adam Svensson (-19) $1,458,000 

2021 Talor Gooch (-22) $1,296,000 

2020  Robert Streb (-19) $1,188,000 

2019 Tyler Duncan (-19) $1,188,000 

2018 Charles Howell III (-19) $1,152,000 

2017  Austin Cook (-21) - $1,116,000 

2016 Mackenzie Hughes (-17) - $1,080,000 

2015  Kevin Kisner (-22) - $1,026,000 

2014 Robert Streb (-14) – $1,008,000 

2013 Chris Kirk (-14) - $990,000 

2012 Tommy Gainey (-16) - $720,000 

2011 Ben Crane (-15) - $720,000 

2010 Heath Slocum (-14) - $720,000 

 



HOST: The vision of tournament host Davis Love III for the event in his 
hometown has been simple: give players an enjoyable but 
demanding test at Sea Island Golf Club and do it in a relaxed 
setting that offers a wonderful experience for pros, their 
families, caddies, sponsors, volunteers and spectators. 

FORMAT: 72 holes of stroke play with a 36-hole cut to low 65 scores and 
ties from a field of 144-player field. 

 

CHARITABLE PROCEEDS:  Last year, more than $5.7 Million for Children and Family-

Focused Charitable Organizations was raised through “Our 
Power of Love” program. The tournament has now raised more 

than $53 million to assist over 54 organizations that support 
those in need since 2010.  

 

ECONOMIC IMPACT: Estimated to be between $18 and $20 million for the area. 

TV: The RSM Classic will be broadcast to a national and international 
audience. The broadcast and scenes from the region will be 
available to over 1 billion potential households in 32 languages, 
across 225 countries and territories outside of the U.S. via 
international TV partners. HD coverage of PGA TOUR events 
such as The RSM Classic will be available internationally on 35 
channels across Europe, Africa, the Middle East, Asia, 
Australasia, Latin America and Canada. 

COMMUNITY: The tournament will have over 1,200 volunteers to assist in 
conducting the event before, during and after tournament 
week. Volunteers will be RSM employees, area youth 
organizations, local club members, retirees, etc. Since the 
tournament’s beginning volunteers have donated over 290,000 

hours of their time to assist with all aspects of the event. 

 


